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[Exercise 1]

We are able to speak and comprehend
language with great skill despite its
quasiregularity — indeed, because of it.
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as "gonna," "hafta," and
"tryna," which partially overlap with the source
words. The product of these conflicting
pressures is quasiregularity. These patterns can
be mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,

who often exhibit "stress deafness.”
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[Exercise 2]

You know how people always tell you to
"think outside the box"? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention. Nothing wrong with that.
But to me, advertising is all about thinking
INSIDE the box. And advertising is full of
boxes — limitations, frameworks, and concrete
realities. The budget is a box. The dimensions
of the page are a box. The ingredients in the
product are a box. The most important box
of all is the strategy. If you can come up with
a great creative idea that fits within the
confines of the strategy, then you're a genius.
Come up with a great idea that's wildly off
the mark and NOT strategic, then you're an
artist, not an advertiser. This is not to say
that you can't wail against the box. Or try to
change the dimensions of the box. But at its
very essence, advertising can only truly be
advertising when it is a clear outgrowth of
the box. The cleverest among us realize that
the greatest fun of advertising is seeing how
far we can go with an idea, an execution, a

new media placement and still be in the box.
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[Exercise 1]

We are able to speak and comprehend
language with great skill despite its
guasiregularity — indeed, because of it.
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as "gonna," "hafta," and
"tryna," which partially overlap with the source
words. The product of these conflicting
pressures is quasiregularity. These patterns can
be mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,

who often exhibit "stress deafness.”

@ The arbitrary nature of language and its
inconsistencies

@ How shortcuts in speech contribute to
linguistic change

@ The systematic yet flexible nature of
language

@ The role of stress patterns in
second-language acquisition

® The evolution of informal speech into

formal language

Che 29 A2 71y HHE 22?2 19

[Exercise 2]

You know how people always tell you to
“"think outside the box"? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention. Nothing wrong with that.
But to me, advertising is all about thinking
INSIDE the box. And advertising is full of
boxes — limitations, frameworks, and concrete
realities. The budget is a box. The dimensions
of the page are a box. The ingredients in the
product are a box. The most important box
of all is the strategy. If you can come up with
a great creative idea that fits within the
confines of the strategy, then you're a genius.
Come up with a great idea that's wildly off
the mark and NOT strategic, then you're an
artist, not an advertiser. This is not to say
that you can't wail against the box. Or try to
change the dimensions of the box. But at its
very essence, advertising can only truly be
advertising when it is a clear outgrowth of
the box. The cleverest among us realize that
the greatest fun of advertising is seeing how
far we can go with an idea, an execution, a

new media placement and still be in the box.

@ The importance of strategic thinking in
advertising

@ How creativity in advertising differs from
artistic creativity

® The role of unconventional thinking in
marketing

@ Why budget constraints limit creativity in
advertising

® The evolution of advertising techniques over time
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[Exercise 1]

We are able to speak and comprehend
language with great skill despite its
guasiregularity — indeed, because of it.
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as "gonna," "hafta," and
"tryna," which partially overlap with the source
words. The product of these conflicting
pressures is quasiregularity. These patterns can
be mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,

who often exhibit "stress deafness.”

@ The Role of Grammar in Language Learning
® How Language Adapts to Everyday Use

® The Science Behind Quasiregularity in
Language

@ The Impact of Social Media on Language
Change

® Why Some People Struggle with

Pronunciation
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[Exercise 2]

You know how people always tell you to
"think outside the box"? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention. Nothing wrong with that.
But to me, advertising is all about thinking
INSIDE the box. And advertising is full of
boxes — limitations, frameworks, and concrete
realities. The budget is a box. The dimensions
of the page are a box. The ingredients in the
product are a box. The most important box
of all is the strategy. If you can come up with
a great creative idea that fits within the
confines of the strategy, then you're a genius.
Come up with a great idea that's wildly off
the mark and NOT strategic, then you're an
artist, not an advertiser. This is not to say
that you can't wail against the box. Or try to
change the dimensions of the box. But at its
very essence, advertising can only truly be
advertising when it is a clear outgrowth of
the box. The cleverest among us realize that
the greatest fun of advertising is seeing how
far we can go with an idea, an execution, a

new media placement and still be in the box.

@ The Art of Thinking Inside the Box in
Advertising

© How to Break Free from Creative Constraints
® The Power of Unconventional Marketing
Strategies

@ Why Creativity Matters More than Strategy
® The Future of Advertising in the Digital Age

_13_
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[Exercise 1]

We are able to speak and comprehend
language with great skill despite its
guasiregularity — indeed, because of it.
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as "gonna," "hafta," and
"tryna," which partially overlap with the source
words. The product of these conflicting
pressures is quasiregularity. These patterns can
be mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,

who often exhibit "stress deafness.”

@ The complete absence of irregular patterns
in language

@ The inconsistent and unpredictable nature
of language

@ The balance between systematic rules and
deviations in language

@ The necessity of strict grammar rules for
clear communication

® The separation between spoken and written

language
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[Exercise 2]

You know how people always tell you to "think
outside the box"? Well, | hate that expression. |
get the broader meaning of the phrase: to look
for unexpected solutions that defy convention.
Nothing wrong with that. But to me, advertising
is all about thinking INSIDE the box. And

advertising is full of boxes — limitations,

frameworks, and concrete realities. The budget is
a box. The dimensions of the page are a box.
The ingredients in the product are a box. The
most important box of all is the strategy. If you
can come up with a great creative idea that fits
within the confines of the strategy, then you're a
genius. Come up with a great idea that's wildly
off the mark and NOT strategic, then you're an
artist, not an advertiser. This is not to say that
you can't wail against the box. Or try to change
the dimensions of the box. But at its very
essence, advertising can only truly be advertising
when it is a clear outgrowth of the box. The
cleverest among us realize that the greatest fun
of advertising is seeing how far we can go with
an idea, an execution, a new media placement
and still be in the box.

@ Following creative strategies while respecting
constraints

@ Ignoring constraints and thinking freely

® Rejecting conventional wisdom to develop
new ideas

@ Focusing only on financial limitations in
advertising

® Viewing advertising as an unpredictable artistic

endeavor

_19_
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We are able to speak and ®comprehend
language  with  great skill despite its
indeed, because of it.
Communication requires shared @ knowledge,

and so languages must be ® systematic
rather than arbitrary. However, the demands

guasiregularity —

language
require additional @ rigidity because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend shortcuts  that
promote fluent speech eventually enter the
language, such as “"gonna," "hafta," and
"tryna," which partially overlap with the source

of comprehending and producing

them. Many

product of these conflicting
pressures is & quasiregularity. These patterns

can be mastered with

words. The

practice,
which is easy to obtain if you've grown up

extensive

speaking a language and become a fluent

reader. Mastering stress patterns is much

harder for people learning English as a second
language, who often exhibit "stress deafness.”
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You know how people always tell you to
"think outside the box"? Well, | hate that
expression. | get the broader @ meaning of
the phrase: to look for unexpected solutions
that @ defy convention. Nothing wrong with
that. But to me, advertising is all about
thinking INSIDE the box. And advertising is
full of boxes — limitations, frameworks, and
concrete realities. The ® budget is a box. The
dimensions of the page are a box. The
ingredients in the product are a box. The
most important box of all is the @ strategy. If
you can come up with a great creative idea
that ® violates the confines of the strategy,
then you're a genius. Come up with a great
idea that's wildly off the mark and NOT
strategic, then vyou're an artist, not an
advertiser. This is not to say that you can't
wail against the box. Or try to change the
dimensions of the box. But at its very
advertising can only truly be
advertising when it is a clear outgrowth of

essence,

the box. The cleverest among us realize that
the greatest fun of advertising is seeing how
far we can go with an idea, an execution, a
new media placement and still be in the box.

_25_
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[Exercise 1]

We are able to speak and comprehend
language  with  great skill despite its
guasiregularity — indeed, because of it

Communication requires shared knowledge,
and so languages must be systematic rather
the demands of

language

than arbitrary. However,
comprehending and  producing
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend shortcuts  (A)

fluent

them. Many
[poromote / promoting / promoted]

speech eventually enter the language, such as

"gonna," "hafta," and "tryna," which partially
overlap with the source words. The product
of these conflicting pressures is quasiregularity.
These patterns can be mastered with extensive
practice, (B) [obtain / obtaining / obtained]
easily if you've grown up speaking a language
and become a fluent reader. Mastering stress
patterns is much harder for people (C) [learn
[ learning / learned]
language, who often exhibit "stress deafness.”

English as a second

(A) (B) (@)
@ promote obtain learn
®@ promoting  obtaining learning
@ promoted obtained learned
@ promoting  obtained learning
® promoted obtaining learn
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[Exercise 2]

You know how people always tell you to
"think outside the box"? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention. Nothing wrong with that.
But to me, advertising is all about thinking
INSIDE the box. And advertising is full of
boxes — limitations, frameworks, and concrete
realities. The budget is a box. The dimensions
of the page are a box. The ingredients in the
product are a box. The most important box
of all is the strategy. If you can come up with
a great creative idea (A) [fitting / fits / fit]
within the confines of the strategy, then
you're a genius. Come up with a great idea
that's wildly off the mark and NOT strategic,
then you're an artist, not an advertiser. This is
not to say that you can't (B) [wail / wailed /
wailing] against the box or try to change the
dimensions of the box. But at its very

essence, advertising can only truly be
advertising when it is a clear outgrowth of
the box. The cleverest among us realize that
the greatest fun of advertising is (C) [seeing /
seen / see] how far we can go with an idea,
an execution, a new media placement and
still be in the box.

(A) (B) ©
@ fitting walil seeing
@ fits wailing seen
@ fit wailed see
@ fitting wailing seeing
® fits wailed see
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[Exercise 1]

We are able to speak and comprehend
language  with  great skill despite its
quasiregularity — indeed, because of it

Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as gonna, hafta, and tryna,
which partially overlap with the source words.
The product of these conflicting pressures is
guasiregularity. These  patterns can be
mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,

who often exhibit

@ language flexibility
@ phonetic confusion
®@ stress deafness

@ syntactic errors

® lexical gaps
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[Exercise 2]

You know how people always tell you to
think outside the box? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention. Nothing wrong with that.
But to me, advertising is all about thinking
INSIDE the box. And advertising is full of
boxes — limitations, frameworks, and concrete
realities. The budget is a box. The dimensions
of the page are a box. The ingredients in the
product are a box. The most important box
of all is the strategy. If you can come up with
a great creative idea that fits within the
confines of the strategy, then you're a genius.
Come up with a great idea that's wildly off
the mark and NOT strategic, then you're an
artist, not an advertiser. This is not to say
that you can't wail against the box. Or try to
change the dimensions of the box. But at its
very essence, advertising can only truly be
advertising when .
@ it completely ignores traditional boundaries
@ it without
constraints

®@ it adheres to the strategic framework

reflects artistic  freedom

@ it challenges all forms of limitation
® it disregards commercial restrictions

_37_
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We are able to speak and comprehend
language  with  great skill  despite its
quasiregularity — indeed, because of it

Communication requires shared knowledge,
and so languages must be systematic rather

than arbitrary.

You know how people always tell you to
"think outside the box"? Well, | hate that
expression. | get the broader meaning of the
phrase: to look for unexpected solutions that
defy convention.

(A) These patterns can be mastered with
extensive practice, which is easy to obtain if
you've grown up speaking a language and
become a fluent reader. Mastering stress
patterns is much harder for people learning
English as a second language, who often
exhibit "stress deafness.”

(B) Many shortcuts that fluent
speech eventually enter the language, such as

promote

"gonna," "hafta," and "tryna," which partially
overlap with the source words. The product
of these conflicting pressures is quasiregularity.

(C) However, the demands of comprehending
and producing language
flexibility because speakers produce forms that
deviate from standard patterns and listeners

require additional

must be able to comprehend them.

(A) Nothing wrong with that. But to me,
advertising is all about thinking INSIDE the
box. And advertising is full of boxes —
limitations, frameworks, and concrete realities.
The budget is a box. The dimensions of the
page are a box. The ingredients in the
product are a box.

(B) But at its very essence, advertising can
only truly be advertising when it is a clear
outgrowth of the box. The cleverest among
us realize that the greatest fun of advertising
is seeing how far we can go with an idea, an
execution, a new media placement and still
be in the box.

(C) The most important box of all is the
strategy. If you can come up with a great
creative idea that fits within the confines of
the strategy, then you're a genius. Come up
with a great idea that's wildly off the mark
and NOT strategic, then you're an artist, not
an advertiser. This is not to say that you can't
wail against the box. Or try to change the
dimensions of the box.

_43_
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However, the demands of comprehending and
producing language require additional
flexibility because speakers produce forms that
deviate from standard patterns and listeners
must be able to comprehend them.

This is not to say that you can't wail against
the box. Or try to change the dimensions of
the box.

able to speak and comprehend

language  with

We are
great skill  despite its
quasiregularity — indeed, because of it. ( @ )
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. ( @ ) Many shortcuts that
promote fluent speech eventually enter the
"gonna," "hafta," and

"tryna," which partially overlap with the source

language, such as

words. ( @ ) The product of these conflicting
pressures is quasiregularity. ( @ ) These
patterns can be mastered with extensive
practice, which is easy to obtain if you've
grown up speaking a language and become a
fluent reader. ( ® ) Mastering stress patterns
is much harder for people learning English as
a second language, who often exhibit "stress
deafness.”

You know how people always tell you to
"think outside the box"? Well, | hate that
expression. ( M ) | get the broader meaning
of the phrase: to look for unexpected
solutions that defy convention. ( ® ) Nothing
wrong with that. But to me, advertising is all
thinking  INSIDE  the box. And
advertising is full of boxes —
frameworks, and concrete realities. The budget

about
limitations,

is a box. ( ® ) The dimensions of the page
are a box. The ingredients in the product are
a box. ( @ ) The most important box of all is
the strategy. If you can come up with a great
creative idea that fits within the confines of
the strategy, then you're a genius. Come up
with a great idea that's wildly off the mark
and NOT strategic, then you're an artist, not
an advertiser. ( ® ) But at its very essence,
advertising can only truly be advertising when
it is a clear outgrowth of the box. The
cleverest among us realize that the greatest
fun of advertising is seeing how far we can
go with an idea, an execution, a new media
placement and still be in the box.
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[Exercise 1]

We are able to speak and comprehend
language with great skill despite its
guasiregularity — indeed, because of it.
Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. Many shortcuts that
promote fluent speech eventually enter the
language, such as "gonna," "hafta," and
"tryna," which partially overlap with the source
words. The product of these conflicting
pressures is quasiregularity. These patterns can
be mastered with extensive practice, which is
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,
who often exhibit "stress deafness.”

Despite the quasiregularity of language, we
excel in (A) and B)__
language due to its systematic yet flexible
nature.
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[Exercise 2]

You know how people always tell you to "think
outside the box"? Well, | hate that expression. |
get the broader meaning of the phrase: to look
for unexpected solutions that defy convention.
Nothing wrong with that. But to me,
advertising is all about thinking INSIDE the box.
And advertising is full of boxes — limitations,
frameworks, and concrete realities. The budget
is @ box. The dimensions of the page are a
box. The ingredients in the product are a box.
The most important box of all is the strategy. If
you can come up with a great creative idea
that fits within the confines of the strategy,
then you're a genius. Come up with a great
idea that's wildly off the mark and NOT
strategic, then you're an artist, not an
advertiser. This is not to say that you can't wail
against the box. Or try to change the
dimensions of the box. But at its very essence,
advertising can only truly be advertising when it
is a clear outgrowth of the box. The cleverest
among us realize that the greatest fun of
advertising is seeing how far we can go with
an idea, an execution, a new media placement
and still be in the box.

(A) (B)
@ learning forgetting
® speaking comprehending
@ writing analyzing
@ structuring decoding
® simplifying adapting

Effective advertising requires creativity within

(A) constraints, ensuring ideas align
with the B)____
(A) (B)
@ limitless vision
@ strategic framework
® random concept
@ financial restrictions

® absolute goal
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We are able to speak and comprehend
language  with  great skill  despite its
quasiregularity — indeed, because of it

Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and  producing language
require additional flexibility because speakers
produce forms that deviate from standard
patterns and listeners must be able to
comprehend them. (A) [F2st &2 £2I5t= o
2 ct2d HHS0| HZ olojo] UEI} g0 o
£ =9 "gonna", "hafta", "tryna"et ZHo| lcj Ct
oe} HEzoz Az SHEjE LIEILCE] The
product of these conflicting pressures is
guasiregularity. These patterns can be
mastered with extensive practice, which s
easy to obtain if you've grown up speaking a
language and become a fluent reader.
Mastering stress patterns is much harder for
people learning English as a second language,
who often exhibit "stress deafness."

<HI1>

122) O} 29| L= 2 (A2 f2(Unt Z2 £o| £=
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You know how people always tell you to "think
outside the box"? Well, | hate that expression. |
get the broader meaning of the phrase: to look
for unexpected solutions that defy convention.
Nothing wrong with that. But to me, advertising is
all about thinking INSIDE the box. And advertising

is full of boxes — limitations, frameworks, and
concrete realities. (A) [71 =278t A5t @A4= A
2k0|{, 0] 20| ol LjoflA] el ol ofo|C

2 Y= Zi0] 2IME MAMS HojR:= ZHo|Ct]
The cleverest among us realize that the greatest
fun of advertising is seeing how far we can go
a new media

with an idea, an execution,

placement and still be in the box.

<D

strategy / within / creative / idea / confines /
a / important / genius / come / up / the / is
/ to / of / if / can / you / most / the / with
/ a / fits / the

language / shortcuts / overlap / which /
promote / speech / become / fluent / the /
eventually / part / such / of / with / as /
source / words / their / "gonna" / "hafta" /
"tryna" / partially
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Z27: "Communication requires shared knowledge,
and so languages must be systematic rather
than arbitrary. However, the demands of
comprehending and producing language require
additional flexibility..."
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2741 "The most important box of all is the
strategy. If you can come up with a great
creative idea that fits within the confines of the
strategy, then you're a genius."
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2711 "What is unusual about our species is that
we've been able to use more and more energy

without having to evolve into a different
species."
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2711 "Media institutions across the globe are
facing multiple crises:  of funding, trust,
representation, accountability and legitimacy."
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2711 "New habitats have been created with their
own ecosystems. The urbanization of the
landscape and the creation of road and railway
corridors have given us the garden habitats that
many species thrive in."
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27: "For most of us, our minds have been
programmed by a combination of factors — our
friends, our parents, the mass media, and
advertisers."
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accurately transmit information across long
distances and through generations.”
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2711 "These signals — displays of aggression —

directly improve the chances that the other
animal will withdraw, thus preventing violence
and averting potential injury or death."
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271> "Consumption was a creative force to

construct a cultural identity."
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27: "The distribution of US farm homesteads...
meant boundaries of homesteads were unrelated
to boundaries of watersheds."
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27: "The publication bias means that the size of
an effect could be overstated for many
behavioral phenomena reported in the
peer-reviewed literature.”
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271 "Governments encourage increased economic
production... but the appeal of the resulting
new products create new wants that get
satisfied with new income generated from yet
more production.”
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13) dE: @ The systematic yet flexible nature of
language

d4E &4
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"Communication requires shared knowledge, and so
languages must be systematic rather than
arbitrary. However, the demands of
comprehending and producing language require
additional flexibility."
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14) ZdE: @ How creativity in advertising differs
from artistic creativity
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"Come up with a great idea that's wildly off the
mark and NOT strategic, then you're an artist,
not an advertiser."
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15) ¥E: ® The unigue ability of humans to adapt
without evolving biologically

d4E &4
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"What is unusual about our species is that we've
been able to use more and more energy
without having to evolve into a different
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16) A& @ The consequences of media
corporations prioritizing profit over journalism
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"To retain high levels of profitability, media
corporations have closed or merged titles and
cut jobs, often moving journalists long distances
away from the communities they serve."
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17) ZE: @ The paradox of conserving

human-altered ecosystems
ZCE 5
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"The natural environment we may seek to conserve
is the natural environment we have in part

created."
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18) dY: @ How personal autonomy is threatened
by external programming

ZCE 2
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"Therefore, it is important that you periodically
examine the code that has been programmed
into your mind."
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19) ZdE: @ The resilience and accuracy of oral
cultures in transmitting information

4 24

oM 24

"When it is important, oral cultures can accurately
transmit information across long distances and
through generations.”

0 4% 222 22 28} ¥= Mool o Mzlg
4 ol WAYS PRSI QUCH
oF 24

0

@ ==t dAgol 27 AJ= AU, Y2 = UL
g=hgolct.

©® 23 F= dE0| Ysit=s YE dx2stE= S
HE4Z[O|C}.

@ = A0t Z0{9| A0|E HH=RA| ¢
M2|EE =2lettt.

©® 4lstet #H0| oftzt A HAY YE M0 =Y
O|Ct.

-

kJ
-4
>
Mo
Loj
10

20) Y @ How emotions improve survival chances
in animals

d4E &4

oM =&

"These signals — displays of aggression — directly
improve the chances that the other animal will
withdraw, thus preventing violence and averting
potential injury or death."
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21) 8% @ How material consumption influences
cultural transformation

dH 24

oM =&

“In inventing all kinds of new furnishings... Italians
discovered new values and pleasures for
themselves, reordered their lives with new
standards of comportment, communicated

something about themselves to others — in
short, generated culture."
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22) AL @ The mismatch between artificial and
natural boundaries

Z{CH B
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"The distribution of US farm homesteads granted to
pioneer settlers is a classic case of artificial
boundaries not matching natural boundaries."
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) A& @ How publication bias distorts scientific
understanding
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"It is therefore possible that the effectiveness of
this therapy is overstated because studies failing
to show an effect are not included in the
published peer-reviewed literature."
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24) dE: ® The environmental consequences of
increased consumption
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"This feedback loop grinds away at the planet's
stock of resources and generates more waste
and new types of wastes whose consequences
we only partially understand.”
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25) dE: @ The Science Behind Quasiregularity in
Language

o/ =&

"The product of these conflicting pressures is
quasiregularity."”
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@ The Role of Grammar in Language Learning —
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@ How Language Adapts to Everyday Use — (£
HoZoh Orgr AN olo] Wal AR BB,
A2 22E9 UI)

@ The Impact of Social Media on Language
Change — (A|20| AFZER| @S &~4E 0]C0{te
20| giS)

® Why Some People Struggle with Pronunciation
— (ALUR|A FH A dSECH= A0 IHE} 59
=AM E )
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26) HE: @ The Art of Thinking Inside the Box in
Advertising

oM 24

"But to me, advertising is all about thinking INSIDE
the box."
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@ How to Break Free from Creative Constraints —
(elo] of=: 2elHE 2Rist= Z40| OfLfzt, ek U
oA 2ol g2 Yalet= Z0| 228

® The Power of Unconventional Marketing
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@ Why Creativity Matters More than Strategy —
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® The Future of Advertising in the Digital Age
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27) dE: @ How Humans Have Exploited Energy
Without Evolving

o =&

"What is unusual about our species is that we've
been able to use more and more energy
without having to evolve into a different

species."
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@ The Evolution of Human Physiology for Survival
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® The Role of Social Learning in Human
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@ Why Industrialization Changed Human Biology —
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® The Impact of Climate Change on Human
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28) HE: @ The Decline of Traditional Journalism
in the Digital Era

oA 24

"In many of the countries that make up capitalism's
core, the newspaper and magazine industry is in
serious decline as large digital intermediaries
gobble up the majority of advertising revenue."
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29) 4. @ The Human Impact on Natural
Ecosystems

o =&

"The natural environment we may seek to conserve
is the natural environment we have in part
created."
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Ones — (90| o= 1REQ 7I2|ECH= MER =
4 ool ofst =2ld))

® The Negative Effects of Road Construction on
Wildlife — (RILIz|A A& =2 HE9 FotS
Ct&&= 20| otd)

30) AE: @ How External Forces Shape Your
Thoughts and Actions

=24 24

"For most of us, our minds have been programmed
by a combination of factors — our friends, our
parents, the mass media, and advertisers."

"When you allow others to dominate the
programming of your mind, then when vyour
mind runs on automatic pilot, you end up
behaving in ways that achieve the goals of
those programmers rather than behaving in ways
that would make you happier."
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@ The Power of Self-Reflection in Programming —
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® The Role of Media in Developing Critical
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@ Why Personal Growth Requires Rejecting Outside
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® The Psychological Benefits of Controlling Your
Mind — (X220l ASEIR| eta: A7 S42 MelH
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31) dE: @ The Strength of Oral Cultures in
Preserving Knowledge
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"When it is important, oral cultures can accurately
transmit information across long distances and
through generations."
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@ How Misinformation Spreads in QOral Traditions
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® The Role of Technology in Enhancing Verbal
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@ Why Written Records Are More Reliable Than
Oral Traditions — (E2X2=20t 8tg: A4 7|89
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® The Evolution of Language from Oral to Written
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32) dY: @® The Role of Emotions in Animal
Survival

o =&

"These signals — displays of aggression — directly
improve the chances that the other animal will
withdraw, thus preventing violence and averting
potential injury or death."
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® How Adggressive Behavior Leads to Violence —
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@ The Science Behind Animal Communication
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33) AE: @ How Interior Design Shaped ltalian
Culture

oA 24

"Consumption was a creative force to construct a
cultural identity."
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@ The Role of Art in Religious and Domestic
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® The Economic Boom of the ltalian Renaissance
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@ Why Consumerism Defined the Renaissance Era
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® The Impact of Trade on Italian Art and
Architecture — (A|20] AZE R &S P 1=
o cist LiEO[ 33)

34) dY: @ The Unintended Consequences of
Artificial Land Boundaries
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"The distribution of US farm homesteads granted to
pioneer settlers is a classic case of artificial
boundaries not matching natural boundaries."
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@ How Pioneer Settlers Overcame Natural Disasters
— (X120 A== ¢tS: JHHCIO| ZAAMHE =&

e WE 8la)

® The Environmental Benefits of Structured Land
Ownership — (20| i QA BAt 2+F0| &
44 FEg2 FASS ¥

@ Why Traditional Farming Methods Were More
Sustainable — (RE2XH220 U3 2% Jtsdol of
of =Q|ECt= ZA d3e BAHE OF)

® The Role of Government in Land Distribution —
(RIL=| A Letel F2o| YT A 480 =
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35) A& @ The Dangers of Bias in Scientific
Publishing
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"The publication bias means that the size of an
effect could be overstated for many behavioral
phenomena reported in the peer-reviewed
literature."
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@ How Peer Review Ensures Research Accuracy —
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® The Ethical Responsibility of Scientists in
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@ Why Negative Results Are Less Important in
Research — (A|LIx|A Qgtet: 230l Anyt &
S9s5tt= WEO| oLz, 2TEZ] e EHE A
gh

® The Role of Behavioral Studies in Scientific
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36) A& @ The Environmental Cost of Endless
Economic Growth

o/ =&

"Governments  encourage increased  economic
production as a means of lifting the poor out of
poverty and satisfying the demands of the rich,
but the appeal of the resulting new products
create new wants that get satisfied with new
income generated from yet more production."
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@ How Governments Control Market Expansion —
(A 20l AZE Al S FEIL AY &S SAHEHC
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® The Positive Feedback Loop of Global Trade —
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o

P

(FEHo=0t ¥g: MW 2T AZE|A
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@ Why Economic Growth Solves More Problems
Than It Creates — (2|0] off=: BA| H&el FHA
207t otLzt 23 dtg 4Ee)

® The Role of Technology in Sustainable
Development — (R|L}[H A& 7|&9| H&0| Of
L2t ZA d&9 2AdE =9&)

—

37) ALY @ The balance between systematic rules
and deviations in language

27 22 "The product of these conflicting
pressures is quasiregularity."

O M9

"quasiregularity"= 1017} 2t@s| F2HEO|AHLL E2
StA| k1, dYst RS HEHME RALE AHe

— =
S42 ojojg
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dst7|t 4717t 22" Jigol otz & .
quasiregularity® =,

38) A& @ Following creative strategies while
respecting constraints

27 8232 "If you can come up with a great
creative idea that fits within the confines of the
strategy, then you're a genius."

0O Md:

"thinking INSIDE the box"s GHEd| A|2ko| 2t5|= A
O| oft|at, &mo| Hafx & OtojlA zko|Hol s{ZE=Y
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39) dE: @ Social and technological progress
replaces the need for biological evolution.

27 22 "We've achieved this through a
combination of social learning, complex culture,
and technologies."
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40) ZHE: @ A business model that focuses on
maximizing profits

27 &2 "To retain high levels of profitability,
media corporations have closed or merged titles
and cut jobs..."

0O MH:

"profit-driven response's £AHE 2{MO=2 St= &
g dzE ool

2 Z4

@ £Ad0| Hde|g »elg 45k 40| otd.

@ 8 20| of, 7|¥ S4Me| ol 4 2EY,

@ X212 =0|7|2Ct H|E HZo| =87Y.

® A9 Ae2|ES Yslote 0| ofLjal, 2ol At
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41) HE: @ Human intervention has shaped the
very nature we aim to protect.

2H &2k "The urbanization of the landscape...
has given us the garden habitats that many
species thrive in."

0O M
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42) HY: @ The deliberate influence of external
factors on one’s thoughts

2H 22 "Our minds have been programmed by
a combination of factors — our friends, our
parents, the mass media, and advertisers."

0O Md:

"the programming of your mind"= 2| Q4E0| 74
Qlo] Atal &HAlo) FekE D|x|= 23S 20|E.

2 2N

® 20| ofLzt & 240 ofsf A4
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43) dE @ Spoken communication in oral
cultures can preserve knowledge effectively.

27 % "When it is important, oral cultures can
accurately transmit information across long
distances and through generations."
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44) A ® Threatening displays help prevent
actual fights between animals.

271 22 "These signals — displays of aggression
— directly improve the chances that the other
animal will withdraw, thus preventing violence."

O M9

U= 2 BIHE 3240 MSE Saf HA M32 Tlst
= M22 oo

2 24

® B2 0| 34 =L S ofy

@ Aol 2213 250 URF A o,

@ =24 Zg #AQ0| /gd AMEE B & US

® 344 3= dU =29 S0 IS 2.

45) ZHE: @ The act of consuming shaped and
defined cultural identity.
2H4 22 'In inventing all kinds of new

furnishings... Italians discovered new values and
pleasures for themselves."

O M9

AH| 250] E3t5 M5t FAHE HEONIH= d 3
23 dgs ¢SS 90

2 24

@ AHlE 28 HHo| g2 0|HS.

@ =3 FAH2 aH|t YHsH A0 US

@ AH|7t 23 A|g]E zei3itle WE2 g

® BAHA e0lo| 23t B0 IS 0[S

46) A @ Artificial property lines do not always
align with natural landscapes.

271 23 "Properties were allocated based on
surveys with regular north-south and east-west
boundaries, regardless of the lay of the land."

O M9

lfHdez JEE FATE A AHu Lx[otR| A2
ASES 2ol

2 24
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47) AT @ Studies with negative results are less
likely to be published.
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271 82 "If a researcher tests the effectiveness of
this same behavioral therapy and finds no effect,
it is likely that no peer-reviewed journal will
accept the manuscript.”

O M9

"publication bias"e £&Ql A3 ZUIt STET| Of
B #NS o3

2 24
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® 384 A7t 9§ g
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48) HE: @O A self-reinforcing cycle that leads to
unintended consequences

= 24 "Those others then work to satisfy their
new wants, producing yet more goods... in a
positive feedback that grinds away at the
planet's stock of resources."

O Mg

"positive feedback pitfall's= A HZ0| A2 DZA|
7l 2deste 2lolgh
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49) v Y @ rigidity — flexibility
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@ rigidity — flexibility
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50) v AE: ® violates — fits
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® violates — fits
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51) v AY: ® destruction — domestication
A MEZ] 24

® destruction — domestication
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52) v T @ expanded — cut
e Metz] 24

@ expanded — cut

O] 2&0ilM DL 7|¥S0| +A8S FAISH| sl 2
Aot 2252 HYstL A20f, I HHOA 20|
0sUHcu)e 2O HEstoh SRR

expanded (RILHMCHE AESIE LAf2|7t SO{&CH=
oot =82, 29| sy =2|oF et 29 A
= HAE SVHYA= Qs O|Tof LYol A=l
ALH, 0|2 Qlofi A FAoH AE LA2|7t FAL
A ACk= AOIEZE, cuto] X{EsHC}

53) v AE: ® destroyed — created
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® destroyed — created

O] 20N ZRsH= WEER Q7o Y22 Qs M2
2 MAZ|Zt 2RE|QUCHcreated)= ZAOICH 2Lt
destroyed(MtE|UCHE ALESIH, M2 AR}
IHe(QCt= 20|17t oL et 25|y O ACH= 2
07t =0 2at UR| =Lt = ALl =2 2
e 70| =tAE BEIAZ| ME2R MAZE FH
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54) v ¥E: @ unhappier — happier

B Mez) 24

® unhappier — happier

=Y O] 2E20|M= 2F 2°2l0] J4ele] HEg SZA|
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55) v AT @ accurate — misleading

dE HEiz] 24

@ accurate — misleading

0 2&0M S2%t 222 7+ 27t 4=t 2
= 40| 2afizk= EOICt 0§7|A misleading(2sHE
YL |E)E HARE AUAME MY 90|, =
o] ZA|Qt I=Ct HH accurate(F&shH= 0] BEQ|
=2t 2k, OAR|7t f=ECHs AP 23|
=0t M2tM misleading0| A&5tCt.

56) v AY: ® ignore — interpret
e Melz| 24
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=1 &4
"Sending these archetypal signals benefits the
species, as does the ability to interpret these

messages."
Ztol 0|8
0] 242 20| EYs H=E sfdd &
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57) v &Y ® discontent — identities

dE HEiz] 24

o =&

"...generated culture, and in the process created
identities for themselves."

1-||:+o| o|o:

0] 242 O[Zz|0IlS0| 23t & WHoM A2Aa2
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58) v HE: ® benefit — harm

Y ez 2AM

=24 24

"An uphill landowner's effects on the environment

could harm another landowner downhill."
ol 0|9

PO, £2 RO £ AR BFHO| 02 FYO|
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59) v A& @ caution — note

dE MEZ] 24

o/ =&

"Also take note in knowing that many negative
results may not be included in your search."

Achol 0|9

07|M 2%t e 'FO|E 7|80|= Z'0| ofLzt A
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60) v AE: @ sustains — grinds

HY ez 24

=1 &4

"..in a positive feedback that grinds away at the

planet's stock of resources and generates more

waste..."

Aol 0|2

o EQS AAH €4 YoM EMstE 243 mEEO|
Alelg HRHeR2 AL(grind away) BHCe o|O|E
i':*—|-_| IC} M2tA ZH0| R|&Ho =z ZAstn mf
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61) @ promoting obtained learning
62) @ fitting wail seeing

63) ® capturing evolving to design

64) @ related served they serve

65) ® created gives  found

66) @ to achieve help to examine

67) @ transmit  discovered  written

68) ® to lock makes  improve

69) ® came constructed communicated
70) @ allocated which located

71) @ read which  leading

72) @ creates is generated

73) AL ® stress deafness

271 232k

— = O

"Mastering stress patterns is much harder for
people learning English as a second language,
who often exhibit stress deafness."

O dEel ol&:

A E H22l=02 HiRE= SEA=2 ZM IEHE &5
st= O o2E&2 Zen, o
HISICH Ol Z|20A AHA
ZOHAR JHE A -5
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® language flexibility — A{d FALE ZZ0|AM &

=& 7HE0| ot D, 2o} 22| QLS.

phonetic confusion — S48 =22 AZE[R| ¢

USH, A IjE= 2HHO| S,

syntactic errors — FHA 229} A= L|E0| Of

LI, A22te Hatdol gi3.

lexical gaps — Og|d S22 AGE Ht glen, =

At TR 4Z.
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74) AE: @ it adheres to the strategic framework

oM 24

"But at its very essence, advertising can only truly
be advertising when it is a clear outgrowth of

the box."
O dEe o)
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it reflects artistic freedom without constraints —
Ol=2Q ARECHE M2 &8 UXRotn US.

it challenges all forms of limitation — A|3tg &
ol SHot2l= A0l 40| ord.
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75) A& ® The Industrial Revolution

oM 24

"The next big shift came in the mechanisation of
processes that gave us the Industrial Revolution.
This enabled us to draw ancient deposits of
organic energy out of the Earth and burn
them."

O 4l o|%:

AANHO| 2F2EE SN HRE REotD AMESte
o 2% dgs ic= 80| F=

Y FA:

@ Fire and spears — 27| =7 A}
A 221 2EAQl 2AAH0| S,
@ The domestication of food sources — =9 SEH}

oA YR M Az 2E} 2 QIS
@ The invention of the wheel —» 24 E3}t Hatg
2|8 OHZ] AFE= S
® The development of agriculture — AlgF A4S
AOJZ|QE, Of|HZ| AH| T{ED 20| QIS
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76)  FE: @ reducing their ability to produce
relevant content

o/ =&

...often moving journalists long distances away
from the communities they serve and no longer
being able to provide content of relevance to
them."

0O ¥Eel of:

7|AE0| A|HALR|0fA HO
dY w2 2HZE H3Y =+ g He BHE Z
St QUL
QU FA:

@ providing content that strengthens community
ties — A|GAR|te| RO Lotz A= LHE2t oy
=

® offering unbiased news coverage — 20| chst

o oo
OI_-II:IL HAO .

@ increasing investment in investigative journalism
— B HE2|E Zdete 220 HeRA $s.

® expanding their global reach — 22 &322} 2
HEl WEO0| O,

77) dY: @ can still contribute positively if
managed well

oA 24

"These may be poor substitutes for what they
replace, but they are habitats that can add more
if properly managed.”

O FEel olf:

HIZ J|Z MAIZIO| 21 CHAlS OfLIZISH, 22s| 2|
fcte 3 S ¥ 4+ UCks Yo| Zzsw

Uct,

2 EAM:

®@ destroy biodiversity in the surrounding areas —
S MENA mof ot AZ0| SIS,

@ prevent the spread of invasive species — 2|2iZ
ShAE HhR|QF ZHAEl LHEO0| Ot

@ restore ancient woodland ecosystems — 11Cf &=
Selut= 2o

® discourage urban wildlife from adapting — EA|
OFds= A8 Eoliof Cist WE QS

S HAO.

78) HE: @ exacerbate the issues you actually
face

oA 24

"When this occurs, the programming makes you
less and less happy as they help you solve
problems you don't have and make worse the
problems you do have."

O FEel olf:

A20ME 2/F 29200 dH=Z ZASHA| e =HE of
2ot AHSIEAM HA 2HE o AdsMPlE ddS

Aot ot

2 EAM:

® create solutions for real concerns — AZZ0l 2
Al offZit= FaEt

@ increase your sense of personal freedom — 79!
A 2R 10| et AE 93,

@ encourage critical thinking — B|ZHH At 2H240)
CHet LiE 8is.

® promote self-awareness — Z}7| QA ZZin}
0| Q3.
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79) AH: @ oral cultures

oA 24

"But this is misleading. When it is important, oral
cultures can accurately transmit information
across long distances and through generations.”

0O dEel oR:

A Z0M ZZRots HY FAH= M 22t oral cultures)
o Eutdnt FE HEof chst AFOo|Ct,

QF FA:

@ written traditions — 7 E5te] E1tdS ARd=
Lgol2z F4&g

® historical documents — A 7|21= A QIS

@ technological advancements — 7| @it 2
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® cultural artifacts — 23t F22 dE JY stHo=

ASEA| %S

80) ZE: @ preventing violence and injury

oM 24

"These signals — displays of aggression — directly
improve the chances that the other animal will
withdraw, thus preventing violence and averting
potential injury or death."
Zto| 0|8
odg ar-
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34 M2E Sl AZS YAstL RS olYst= Ao
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@ promoting social cooperation — Atg|Ad &at=
oA g,

® encouraging territorial expansion — Y4 20|
Ciet A= i3,

@ fostering group solidarity — ¢t HcjZiat= 2zt
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® enhancing predatory instincts — EAl 253} 2t
E WE0| otd.

81) ZE: @ Consumption

=1 &4

"Consumption was a creative force to construct a
cultural identity."

O 4l o|%:

SYCH Lg0| Bets| LEtHth
o g4

@ Industrialization — ArgStet= 2 gl

® Religious devotion — Zu& A2 AZELZ| A2
@ Scientific discovery — u}&Hd drAHnl= 2asH

= 9.
® Political power — &z HZ0| Cfst A5 AS.

82) A @ the downstream owner had no
recourse

= &4

"An uphill landowner's effects on the environment
could harm another landowner downhill, but the
lower landowner had no recourse."

O 4l o|s:

SHRO| ?I2IS EX| ARAIE SFOAM LS HEFH I
Sfiof cHSE YYo| gigs 2Fstd A

U FA:

® natural water flow prevented damage — AtHA
el E2| SE0| OlsiE Uz RIS,

® erosion control measures were effective — 24|
SA| cf4e| =atof cfst g gls.

@ upstream owners compensated for damage — &£
40| cist LHEo| SIS,

® mutual cooperation resolved conflicts — &2 0|L}
4s ciZo] oist A= 88,
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83) ZHE: @ As a result

oA 24

"As a result, the effectiveness of this therapy could
be overstated because studies failing to show an
effect are not included in the published
peer-reviewed literature.”

O Agel olx:

£ Moz Qlsff 7 Znpt
A QIAAE Hets| HYSICL
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@ On the contrary — Bt A&0| O,

® Nevertheless — dtetst= LIE0| O,

@ By comparison — H|uo0f Cig L{E0| ot

® In theory — 0|24 HHO| O,
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84) AY: @ increase others' desires

271 22k

— = O

"In other words, people work to earn money to
satisfy wants (and of course needs), but their
effort results in production of goods, including
new innovations, that, when marketed, increase
others' desires."

O dEel ol&:

A d&o| 2¥H mEM 2ot \22 E78 B
0| A=t s 82 2

2 FA:

@ stabilize global markets — 222 A|2 otd5ter 2
24 oo
- HAO.

® promote environmental conservation — &4 E&
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@ reduce economic inequalities — ZAA 2EWS 2
A0 Faket

® discourage excessive consumption — 2pAH| AR
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"Communication requires shared knowledge, and so
languages must be systematic rather than
arbitrary."
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0|02 QlCt,
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"However, the demands of comprehending and
producing language require additional flexibility
because speakers produce forms that deviate
from standard patterns and listeners must be
able to comprehend them."

— 0o A|A|Goj| Cist dHo| HE0, HA| Ao A2
OlM= BHE 20| HolLl= B Ofsaiof ofCt
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"Many shortcuts that promote fluent speech
eventually enter the language, such as 'gonna,’
‘hafta,’ and 'tryna,' which partially overlap with
the source words."

— He EH0AM gt HEE BEAS0| HA=2 Ao
OlE7 BtIEE=RE Eo=E= 2442 oAlz2 HE
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"The most important box of all is the strategy. If
you can come up with a great creative idea that
fits within the confines of the strategy, then
you're a genius."

— 0N Hefolt= A AoM LAl ofolof
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is is not to say that you can't wail against the
box. Or try to change the dimensions of the
box.
— HdEo|2t= StAHE ZERSIBME, O SAE =5t
Lt 2eh 2 QCte 7ts8E AlAlstch

"But at its very essence, advertising can only truly
be advertising when it is a clear outgrowth of
the box."
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"We don't have to speciate to gain the claws of
an allosaurus; we can share information to
design a warhead or a power station."
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"In other words, we change our tools rather than
our bodies."
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"Fire and spears did the trick for hundreds of
thousands of years, until we devised the
domestication of our food sources."
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"In the UK, the majority of the population (57.9%)
is no longer served by a local daily newspaper."

— A9 FA0 27|17t #AAHe A2 4= UL
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"To retain high levels of profitability, media

corporations have closed or merged titles and

cut jobs, often moving journalists long distances

away from the communities they serve and no

longer being able to provide content of

relevance to them."
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"In short, a profit-driven response means media
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become ever more unsustainable."
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"Ancient woodland exists only in fragments in
Britain now."

— 1tf £0| Az CHHAHoZ0
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"Much of these remnants are enclosed in nature
reserves and national parks. They need specific
protection. New habitats have been created with
their own ecosystems."
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"The urbanization of the landscape and the
creation of road and railway corridors have given
us the garden habitats that many species thrive
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"Other agents of programming are trying to use
you as a tool to achieve their goals, which are
often very different from your own goals."

— o 2724 252 Al oldg 2l Ziels
0|85t sttt WEO| Ag=d ULt
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"When this occurs, the programming makes you

less and less happy as they ‘'help’ you solve

problems you don't have and make worse the
problems you do have."
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"When you allow others to dominate the
programming of your mind, then when your
mind runs on automatic pilot, you end up
behaving in ways that achieve the goals of
those programmers rather than behaving in ways
that would make you happier."

— A0M HHot wolfet Z2 US| ZIF OfEA
S0| S O|RE=AE FHHE2Z 0|0 HYEIC}
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"The message invariably gets garbled — sometimes
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with hilarious results — when the original

message and the final message are compared."
— & HY0| A=E7| gk LEHHQl QIAZ M5t
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"But this is misleading.”
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"When it is important, oral cultures can accurately

transmit information across long distances and
through generations."

— MY B0 AHAIE ERE QAZ HIZECH, 75
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= [

104) 8% ®

o2& (@)

"When it bares its teeth, furrows its brows, makes
fierce noises, or brandishes its horns, it signals
to the other animal that fighting such a strong

adversary may not be worth it."

— 3440 AETVF e 20 3=z At 4
o[ ojojlct,

o 24

"These signals — displays of aggression — directly
improve the chances that the other animal will
withdraw, thus preventing violence and averting
potential injury or death."

— QM HYS 3ZAA LZo| FUE FHHe=E dYHst
o, ol2{st =7t HAHZE YA MBS YAlot=RE
HOo{Eot
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"Sending these archetypal signals benefits the
species, as does the ability to interpret these
messages. It's a win-win."

— 4 =&0M dFer Mzol 2t F
Sht= 4oz AL
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"With the construction and furnishing of interior
space from the fifteenth to the seventeenth
century Italians created a world in which they
could develop a different style of life and in
which a new culture came to be defined."
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"This is why so much was spent on objects, why
so many new kinds of objects came into
existence, why the arts flourished now in the
domestic world as they had earlier in the
ecclesiastical world."
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"Consumption was a creative force to construct a
cultural identity."
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'Thus, an uphill landowner's effects on the
enwronment could harm another landowner
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downhill, but the lower landowner had no
recourse."

— QHc=z HYE FAA= Qo Ydste eF Ilofet
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"These nineteenth-century decisions have

consequences to this day."
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"For example, one of the most challenging
problems for Austin College's Sneed prairie
restoration is erosive flash-flood runoff from
poorly managed upstream properties."
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he publication bias means that the size of an
effect could be overstated for many behavioral
phenomena reported in the peer-reviewed
literature."

— 0 mgo| 97 Fajol &Y IS AT 4 Ao
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"For example, suppose you read a few studies

showing that a new behavioral therapy for

depression significantly reduces symptoms of

depression in patients."
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a researcher tests the effectiveness of this same

behavioral therapy and finds no effect, it is likely

that no peer-reviewed journal will accept the

manuscript, so you will never find it or read

about it."
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economic problems suffers the same positive
feedback pitfall."

— A d&0| ZA A siZ0| dig 4+ U= O|RF2
=234 mEo| oy S HdYotn QUCt
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"In other words, people work to earn money to
satisfy wants (and of course needs), but their
effort results in production of goods, including
new innovations, that, when marketed, increase
others' desires."

— o 2OIM OIBE A NS IYH TS o
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"Those others then work to satisfy their new wants,
producing yet more goods marketed to others,
and so on in a positive feedback that grinds
away at the planet's stock of resources and
generates more waste and new types of wastes
whose consequences we only partially
understand."

— NY PR LB 4b| 29| 20| Y DY
o 2E ZAZ 0|02z UFE FAHH2E BoEOL.

109) A= @ speaking / comprehending
110) AE: @ strategic / framework

111) ZE: @ social learning / technological

advancements
112) AE: @ outdated / digital
113) A& @ transformed / proper
114) dE: @ external / examine
115) & @ oral / important
116) dE: @ evolutionary / conflicts
117) A& @ consumption / aesthetic

118) &g @ environmental / natural

119)

ox
o

: @ exaggerated / negative

120) %

I
L

© @ vicious / waste

121) = Many shortcuts that promote fluent speech
eventually become part of the language, such as
"gonna," "hafta," and "tryna," which partially
overlap with their source words.

122) = The most important strategy is to come up
with a creative idea that fits within the confines
of the strategy, showing true genius.

123) = What is unusual about our species is that

we have been able to use more energy without
having to evolve into a different species.

124) = To retain high levels of profitability, media
corporations have closed or merged titles and
cut jobs, often moving journalists long distances
away from the communities they serve and no
longer being able to provide content of
relevance to them.

125) = The urbanization of the landscape and the
creation of road and railway corridors have given
us the garden habitats that many species thrive
in.

126) = Other agents of programming are often
trying to use you as a tool to achieve their own
goals, which are often different from yours.

127) = When it comes to important information,
oral cultures can transmit it accurately through
long distances and generations.

128) = The animal's back arches and its hair
stands on end, making it appear larger and
stronger to its opponent.

129) = By inventing new forms, refining their
shapes, and organizing them into new spatial
arrangements  within  their homes, Italians
discovered new values and pleasures and
reordered their lives.

130) = These artificial boundaries did not match
watershed boundaries and caused serious
environmental impacts.

131) = Studies showing no effect are often not
published, which can lead to an overstatement
of effectiveness.

132) = New products create new wants, which in
turn stimulate further production activities.
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